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FOREWORD

Will Broome
Founder & CEO, Ubamarket Ltd.  

Welcome to the Retail Trends Report 2020!

The new decade brings with it a new era of convenience and personalisation and it’s been a long time coming! In a 
world of mature e-commerce solutions and, dare I say it, antiquated in-store hardware-led legacy systems, there’s now 
a significant opportunity to grasp and enable next-gen technologies swiftly, safely and affordably, putting the customer in 
control and removing friction whilst reducing operating costs – with a rising minimum wage as well as the Amazon factor, 
this aspect holds particular significance in an increasingly crowded marketplace.

It’s no secret that the route to customer loyalty, store visit frequency and bigger basket spend centres around two key 
components – convenience and personalisation. Make the experience personal and remove the prospect of a queue at 
checkout and you’ve probably cracked it! However, in order to achieve this, there’s a lot more to it than meets the eye. 
Automated age verification, artificial intelligence for true offer personalisation, in-store route guidance and ‘virtual 
payment’ are all highly specialist disciplines which take years of research and development - get the user experience 
wrong and up-take will suffer immeasurably. It’s a careful balance and an art as much as it’s a science.

Of course, shopper data is vital from an AI and personalisation perspective and, ultimately, customers need to be given 
a reason to choose your store. With granular data collection and intelligent analysis, retailers have the ability to give their 
customers consistent, targeted and relevant reasons to visit on a daily basis – whilst having a touch-point before, during 
and after the shop, always remaining front of mind. Interestingly, the big brands have a wealth of data on their product 
purchase patterns but they know very little about their customer behaviour patterns, because that’s where the in-store 
data tells the whole story. With the Ubamarket app technology, retailers will know everything about their customers’ 
buying habits – what they intended to buy compared to what they actually bought, what they bought impulsively, what 
kind of offers are they susceptible to (and when) as well as so much more. Your customised, branded app will be a unique, 
powerful and instant insight into your customers and that, combined with existing supplier data, will be the basis of 
increased revenue (and margins).

I’m delighted to announce that the brand new next-generation version of the Ubamarket app is now available and has 
launched with our first major retail groups. The app can integrate simply with your existing POS system and will breathe 
new life and purpose into your POS, Back-office and even your tills/SCO machines (as well as offering a till-less alternative, 
of course). If you’d like to try the app, please visit ubamarket.com to access our Demo app (iOS and Android) for the full 
end-to-end experience.

Hopefully the insights you’ll find in this report will be helpful and will demonstrate the wealth of information in-store 
technology can deliver, automatically, for the express benefit of your business.

Wishing you a prosperous 2020 and, together, let’s revolutionise retail!
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The personalised shopper1

The sustainable shopper2

The healthy shopper3

The flexitarian shopper4

The Retail Trends Report 2020 is an annual body of customer-centric research dedicated to the 
current and future state of the nation’s grocery shop. Serving as the only analysis of its kind to 
focus on the behavioural insights and key decision drivers that define consumer shopping habits, 
the online and offline insights gathered are yet unseen by UK retailers. 

In 2020, Ubamarket studied the opinions and attitudes of over 2,000 UK adults across the nation - both 
in relation to their specific shopping experiences and how these perceptions will inform their ongoing 
shopping habits. Developed entirely around consumer sentiment towards the UK’s supermarkets, Retail 
Trends 2020 provides progressive retailers a unique blueprint as to how future-facing technology is 
effectively integrated with relevant in-store delivery.



THE PERSONALISED
SHOPPER



THE PERSONALISED SHOPPER
In what has been a tough year 
for retail, it seems that going 
into 2020, there is a need more 
than ever before to revitalise 
the supermarket shopping 
experience and do as much as 
possible to personalise the 
experience for every individual. 
In research commissioned 
across over 2,000 UK consumers, 
Ubamarket has found that a 
fifth (24%) of shoppers say that 
food retail is a sector that

doesn’t annoy them with
personalised offers. Also, over 
23% of people in the UK feel 
they have lost up to hundreds 
of pounds worth of savings and 
offers due to not always using 
their loyalty card. It seems that 
the integration of till-free 
shopping and loyalty cards is 
simply not enough to continue 
to entice shoppers back into 
stores. Furthermore, 52% of 
shoppers said they didn’t mind 

retailers using their consumer 
data if it means there are 
money saving opportunities 
attached to it. As we enter 
2020, retailers would benefit 
from looking into in-store 
app technology in order to 
hyper-personalise the 
whole end-to-end shopping 
experience.

Of people feel they 
have lost up to 
hundreds of pounds 
worth of savings 
and offers due to 
not always using 
my loyalty cards

Of people in the 
UK say that UK food 
retail is the only 
sector that doesn’t 
annoy them with 
personalised offers

Of people don’t 
mind retailers using 
their consumer data 
if it means there 
are money saving 
opportunities 
attached to it

23%24%52%

23,664,000
people

9,899,000
people

9,359,000
people



THE SUSTAINABLE
SHOPPER



INTRODUCING ‘PLASTIC ALERTS’
Consumer focus has begun to 
switch towards shopping in the 
most sustainable way possible. 
Now, 82% - nearly 43 million 
people – believe the level of 
plastic packaging on food and 

Ubamarket have launched 
their ‘Plastic Alerts’ feature to 
empower consumers, who 
definitely shouldn’t underestimate

the power they have over 
suppliers and supermarkets. 
Spending power is just about 
the most effective way shoppers

can apply pressures to 
manufacturers to reduce the 
amount of single-use plastic in 
their products.

drink products needs to be 
changed drastically; with 44% 
of the population actively 
purchasing products that have 
less of an impact on the 
environment, even if they were

more expensive. In nationally 
representative research, Ubamarket 
reveals how the nation’s desire 
to shop sustainably has been 
increasing year-on-year:

Plastic Alerts – How does it work?
Ubamarket allows customers to 
scan their shopping as they go, 
guiding them to the products 
they need in store and letting 
them skip the till queues by 

paying for everything in-app. 
‘Plastic Alerts’ works by 
displaying the plastic content of 
all scanned items, even when it 
might not be immediately

apparent, allowing you to 
choose a more environmentally 
friendly alternative.

 
 
 

44%

23 million
people

Of respondents, representing 23 million 
nationally, actively purchased products 
that have less of an impact on the 
environment, even if they were more 
expensive

40 million
people

Of Brits, representing more than 40 million 
nationally, think that, no matter how much 
they recycle, they feel it is the manufacturers 
and supermarkets that are causing the most 
plastic pollution

77%

41%

21.6 million
people

Of respondents, representing 21.6 million 
nationally, believe that plastic packaging 
is having an adverse effect on their health

21.7 million
people

Of the British public want to be more 
environmentally conscious but feel they do 
not know enough about recycling and plastic 
pollution to make informed changes

42%

33.8 million
people

Want to make the switch to more 
environmentally friendly products but feel 
that these products are often significantly 
more expensive

65%



THE HEALTHY
SHOPPER



THE HEALTHY SHOPPER
We are becoming a nation 
of convenience eaters. 
Disconcertingly, we do not 
seem aware of the alarming 
health implications that 
microwave and take-outs meals 
have on our bodies, with 59% 
of Brits are not aware of which 
fatty, sugary or processed 
ingredients are in the take-out 
meals they eat. New figures 
from the NHS has revealed that 

the rates of morbid obesity 
have almost doubled among 
Year 6 pupils which can lead 
to coronary heart disease, 
type 2 diabetes and obesity.

In light of this, innovative 
white-label shopping app, 
Ubamarket has conducted a 
study across 2,000 UK adults 
which found a quarter of 
millennials cannot cook a

healthy meal from scratch. 
With 22 million fast-food and 
takeaway meals being 
consumed every week in the 
UK - according to Cancer 
Research UK - and 25% of the 
nation saying that cooking 
is a laborious and boring task, 
Ubamarket research highlights 
the critical value of a more 
appetising supermarket 
experience:

10%

4,180,000
people

Consider home delivery services as an 
integral way to eating a full meal in the 
week

• Of this 4 million people, 17% of millennials 
– 832,000 people – will order a  takeaway to ensure 
they eat a full meal in the week24,954,000

people

Are not 100% confident that they know all 
of the ingredients that is in the food that they 
order online/ in-app 

59%

8%

3,770,000 
people

Say the majority of their main meals 
are microwave meals

4,683,000 
people

Don't know how to cook a good/healthy 
meal from scratch10%

5%

2,182,000 
people

Order takeout food more than 3 times 
a week

4,683,000 
people

Eat more takeout food than home-cooked 
food7%

 
 
 



THE FLEXITARIAN
SHOPPER



ALLERGEN ALERTS
The flexitarian diet has been 
on the rise in recent years, with 
millions more adopting eating 
habits that reduce the amount 
of meat, dairy and eggs they eat. 
The current market for meat-free 

products is expected to be 
valued at £658m by 2021, 
up from £572m from 2017. 
However, in research from 
Ubamarket reveals that
consumers value their own

spend on specialist vegan and 
vegetarian products at more 
than £25 a week, amounting 
to a yearly national spend of 
£1.3 billion.

36%
£1.3

billion

18 million
people

18 million Brits, are buying vegetarian 
and vegan specialist products

Brits spend £25 per week on vegetarian and 
vegan products, totalling £1.3 billion a year

31%

16.08 million
people

Are eating more vegetarian and vegan 
meals than ever before

11.77 million
people

Are stocking up gluten-free meals despite 
not having any intolerance23%

25% 32%

110%

16.72 million
people

Are consciously trying to eat less meat, for 
reasons ranging from their health to the 
environmental impact of the agriculture 
industry

12.77 million
people

A quarter of shoppers, or 12.7 million Brits, 
say supermarket layouts make shopping for 
meat-free products difficult

Waitrose have launched a new vegan 
range featuring 14 new products. The 
supermarket has seen a 110% increase in 
sales of the fish-less fingers in the space 
of one week. 

Of Brits said that trends like Veganuary 
and Sugar Awareness Week are shaping their 
shopping habits

26%



 
 
 

FEATURES FOR RETAILERS  
AND CUSTOMERS

KEY FEATURES

RETAILERS’ FEATURES CUSTOMERS’ FEATURES

REDUCE OVERHEADS

INCREASE BASKET SIZE

LOYALTY UPTAKE TO 100%

TARGETED OFFERS

COLLECT BEHAVIOURAL DATA

FUTUREPROOF YOUR STORE

VIEW SHOPPING HISTORY

SHOPPING LIST GUIDES YOU TO PRODUCT

SCAN AS YOU GO

IN-APP PAYMENT = NO QUEUES

AUTOMATIC LOYALTY

TRACK IN-STORE SPEND

BENEFIT FROM BEST OFFER COMBOS

KEEP ALL OF YOUR E-RECEIPTS

NUTRITIONAL SHOPPING

RECIPE SHOPPING

REDUCE QUEUE TIMES

REDISTRIBUTE LABOUR

REPURPOSE SELF CHECKOUT PLASTIC ALERTS, ALLERGY ALERTS

LIST SHARING SOCIAL NETWORK



WORK WITH US

Working with Ubamarket is simple. We offer a licencing structure, bespoke app modules to match 
your requirements and full technical support. Working with Ubamarket enables you to have your own 
branded app live in store within weeks. 

• Our software solution integrates with any existing EPOS system and hardware.

• Our design team creates your white label solution according to your brand guidelines

 • We integrate our own loyalty programme or integrate with your existing loyalty provider
   (loyalty is optional)

 

• We provide full store mapping of all products and locations across all stores

• We provide on-going access to real time behaviour pattern data  

 

We are continually developing the app, launching new features and innovating the customer experience. 
Your white label app will enable you to stay ahead of the game in a fast-moving digital world where 
shoppers expect the best.

 

We would be delighted to discuss your requirements and look forward to working with you in 2020.

“The World’s most sophisticated retail app.” 
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