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The term COVID-19 has become ubiquitous across society, no more so than the implications it
bears on our day to day existence, affecting the simplest of activities such as feeding ourselves
and our families. The effects have severely impacted the retail sector, with the Office for National
Statistics reporting the sharpest decline in GDP since modern records began in 1955. The
pandemic-induced lockdown caused the retail sector in particular to suffer greatly with almost
two-fifths of Britain’s retailers closing for business completely in April. According to The Guardian,
this collapse in consumer spending has been unmatched since the financial crisis in late 2008.
Following the lift in lockdown restrictions, it has become abundantly clear that the restoration of
consumer confidence is pivotal for recovery. As we embark on this post-lockdown recovery into
the new age of retail, the sector has seen a strong rebound in consumer spending following its
reopening in June. Surging back to pre-pandemic levels, sale volumes have risen for four
consecutive months and between July and August, spending in shops and online rose by 0.8%,
surpassing the forecasted 0.7%.
With shops and supermarkets playing such a fundamental and central role in our lives, it is of
utmost importance that the sector is able to evolve while being able to sustain consumer
confidence. According to many industry commentators, retail technology holds the key to helping
supermarkets and retailers transition into the new future of retail as designed by Coronavirus.
The Ubamarket app hopes to do exactly this, by enabling any supermarket or store to offer a
more hygienic, convenient and personalised service to customers through features such as aisle
sat-nav, in-app payments, personalised offers and automatic loyalty points. The implementation of
end-to-end tech solutions are sure to help supermarkets streamline and modernise the shopping
experience in keeping with the constantly changing retail landscape.
The data showcases a number of pre-existing problems with the shopping experience in Britain,
and now a huge proportion of Brits feel that their shopping experience is outdated. 50% of Brits
have not used cash since the start of lockdown and now, over 20 million people want their
shopping experience to require as little human interaction as possible. Now, there are clear calls
for the evolution of the sector and Ubamarket hopes to provide an avenue to achieving this.

Key Statistics
40%

Of people in Britain will no longer
use cash when shopping or when in
bars or restaurants due to concerns
around the transfer of germs

(18,300,000)

43%

(23,800,000)

Of people in Britain want their
shopping experience moving
forward to require as little human
interaction as possible

(20,500,000)

62%

(15,700,000)

50%
(21,700,000)

Of people in Britain want to be
able to complete their supermarket
shop and exit the store in under
20 minutes

(28,400,000)

38%

50%

Of people in Britain haven’t used
cash at all since the start of lockdown
and have relied exclusively on card
and contactless payments

34%
(15,000,000)

Of people in Britain have used
online shopping more since lockdown,
but have found it to be inefficient due
to insufficient delivery slots and
replacement items

Of people in Britain say that being
able to do a weekly shop at the
local supermarket or convenience
store was vital to combatting isolation
in lockdown
Of people in Britain say that
self-checkouts give them the most
amount of anxiety because of hygiene
concerns around the frequently
touched screen

Age Breakdown
18-24

25-34

35-44

45-54

55-64

65+

I will no longer use cash when shopping or when in
bars or restaurants because of concerns around the
transfer of germs

46%

45%

40%

32%

36%

41%

Since the start of lockdown, I haven't used cash at all
and have relied exclusively on card and contactless
payments

54%

52%

49%

44%

46%

55%

Moving forward, I want my shopping experience to
require as little human interaction as possible

50%

54%

40%

37%

39%

43%

Being able to do a weekly shop at my local
supermarket through COVID-19 was vital to
combating isolation in lockdown

60%

49%

53%

47%

49%

46%

I want to be able to complete my supermarket shop
and exit the store in under 20 to 25 minutes

65%

67%

64%

59%

66%

56%

Self-checkouts give me the most amount of anxiety
because I know they can be unhygienic due to using
the frequently touched screen

33%

33%

33%

31%

37%

37%

Since lockdown, I have used online shopping more
but have found it to be inefficient due to insufficient
delivery slots and replacement items

43%

45%

41%

35%

37%

33%

Gender Breakdown
Male

Female

I will no longer use cash when shopping or when in bars or
restaurants because of concerns around the transfer of germs

37%

42%

Since the start of lockdown, I haven't used cash at all and have
relied exclusively on card and contactless payments

49%

51%

Moving forward, I want my shopping experience to require
as little human interaction as possible

40%

47%

Being able to do a weekly shop at my local supermarket
through COVID-19 was vital to combating isolation in
lockdown

50%

50%

I want to be able to complete my supermarket shop and exit
the store in under 20 to 25 minutes

62%

63%

Self-checkouts give me the most amount of anxiety because
I know they can be unhygienic due to using the frequently
touched screen

32%

36%

Since lockdown, I have used online shopping more but have
found it to be inefficient due to insufficient delivery slots and
replacement items

35%

41%

Regional Breakdown
I will no longer use cash when shopping or when in bars or restaurants because of
concerns around the transfer of germs

Scotland

40%

North East

36%

North West

41%

Yorkshire & Humberside

35%

West Midlands

33%

East Midlands

38%

Wales

43%

Eastern

35%

London

44%

South East

43%

South West

42%

Since the start of lockdown, I haven't used cash at all and have relied exclusively on card
and contactless payments

Scotland

48%

North East

39%

North West

53%

Yorkshire & Humberside

41%

West Midlands

46%

East Midlands

50%

Wales

53%

Eastern

48%

London

51%

South East

54%

South West

58%

Moving forward, I want my shopping experience to require as little human interaction
as possible

Scotland

46%

North East

48%

North West

45%

Yorkshire & Humberside

41%

West Midlands

40%

East Midlands

41%

Wales

47%

Eastern

40%

London

46%

South East

40%

South West

47%

Being able to do a weekly shop at my local supermarket through COVID-19 was vital to
combating isolation in lockdown

Scotland

50%

North East

45%

North West

51%

Yorkshire & Humberside

44%

West Midlands

53%

East Midlands

56%

Wales

60%

Eastern

46%

London

54%

South East

42%

South West

52%

I want to be able to complete my supermarket shop and exit the store in under
20 to 25 minutes

Scotland

65%

North East

59%

North West

68%

Yorkshire & Humberside

65%

West Midlands

61%

East Midlands

59%

Wales

60%

Eastern

63%

London

65%

South East

53%

South West

69%

Self-checkouts give me the most amount of anxiety because I know they can be unhygienic
due to using the frequently touched screen

Scotland

33%

North East

33%

North West

38%

Yorkshire & Humberside

31%

West Midlands

29%

East Midlands

33%

Wales

38%

Eastern

36%

London

37%

South East

33%

South West

33%

Since lockdown, I have used online shopping more but have found it to be inefficient due
to insufficient delivery slots and replacement items

Scotland

35%

North East

48%

North West

34%

Yorkshire & Humberside

33%

West Midlands

38%

East Midlands

45%

Wales

45%

Eastern

40%

London

44%

South East

34%

South West

36%

NOMM
An instant
app for the
‘new normal’
in hospitality

Enjoy
‘one-tap’
food & drink
ordering

Branded
for your
pubs,bars &
restaurants

Select,
customise
& pay from
your table

Smart,
simple &
speedy user
experience

The Coronavirus pandemic has left a lasting impression on every sector of British business, and the
hospitality industry stands to be one of those hit the hardest. The mass closure of bars, pubs and
restaurants for months has had severe impacts, with many businesses having to close their doors
for good. Now, some of the biggest challenges facing the sector is the question of hygiene, safety
and social distancing, as the pandemic has led to wholesale changes in the ways in which
hospitality venues can serve and accommodate their customers.
In an effort to help bars, pubs and restaurants recover, British tech pioneers Ubamarket have
adapted their supermarket technology, and applied it to their brand-new app to transition into the
new age of hospitality. Ubamarket’s sister app, entitled NOMM (New Order, Magic Menu), will
enable bars and pubs to offer a range of features designed to improve and streamline the
hospitality experience safely, including map search, table booking, remote menus and ordering,
delivery options, age verification in-app payments and automatic loyalty points.
These features represent a key solution to a number of the challenges posed by increased safety
and hygiene measures by dramatically cutting down on person-to-person contact, overcrowding
and potentially dangerous interactions in the venue. Ultimately, tech-based solutions such as
NOMM will help bars, pubs and other hospitality venues to dramatically improve the convenience,
speed and safety of their customer experience, leading to increased popularity, success and
growth beyond the Coronavirus crisis.
The app is ready to integrate with all bars, pubs and restaurants, and is ready to welcome you to
the NOMM normal!

Will Broome,

CEO and Founder of Ubamarket
discusses the research looking into consumer sentiments towards
shopping and hospitality post-lockdown, and shares insight into
how the retail and hospitality sectors must evolve to succeed in a
post-COVID-19 world:

"The research clearly shows that the Coronavirus pandemic has completely transformed the way in which
British consumers want to purchase their goods and enjoy the experience of dining or drinking in bars, pubs
and restaurants.
Whilst the Coronavirus raised huge hygiene and safety concerns which destroyed consumer confidence, it
also highlighted a number of pre-existing problems with the shopping experience in Britain, and now a huge
proportion of Brits feel that their shopping experience is outdated. Now, the question facing businesses is
not ‘when will things go back to normal’ but rather ‘how can we adapt to succeed and serve customers in a
post-COVID-19 world?’
The circumstances brought about by COVID-19 call for a new way of doing things and retail tech such as
Ubamarket will help supermarkets, stores, bars and restaurants to do just that. Implementing technology will
help the sector do away with time-consuming queues, unhygienic checkouts, complicated store layouts and
confusion about where products are and whether they are in stock.
Paying for your shopping in-app will drastically reduce your exposure to potentially dangerous interactions as
there is no need to stand in queues or use the tills. Ultimately, if retailers are willing to implement retail
technology, we could make the weekly shop far safer and more hygienic for everybody in the UK."
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