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Consumers have one foot in the door, but tread with caution



A RESURGENCE OF RETAIL
After a year that has ravaged the retail economy, witnessing a decline of shopping centre footfall by a 
record 47.3%, retailers are helping to fuel the economic bounceback so desperately needed  in 2021. As an 
early indication of a resurgence in retail, research from Kantar unveiled that take-home grocery sales in 
the UK rose 5.7% in the 12 weeks to 18 April, with forecasts noting that consumer con�dence is steadily 
increasing amidst a relaxation of social restrictions. With buoyancy returning to physical grocery shopping, 
the industry is looking forward to a summer of unrivalled growth - indeed 84% of Brits cited that they 
were planning to visit local high streets or shopping centres following the reopening of retail, according 
to shopping centre operator Landsec. However, this motivation to return to physical retail must be met 
with caution. The British public have emerged with a desire for a measured in-store experience, with 39% 
feeling that they would like to see a complete transition to contactless payment and social-distance 
enabling technology in stores moving forward. 

While leading the charge for a revitalised economy in 2021, it is still prudent for retailers to be aware of 
the minimal requirements needed to further convince consumers that the high street and other popular 
outlets are once again safe environments to be in. For the most part, retailers have led from the front in 
the race to ensure consumer safety in-store. 

In the annual Retail & Hospitality Trends Report commissioned by Ubamarket, national research has 
uncovered that the desire for retailers to alter their service provision has radically shifted over the past 
year, there has also been recognition that supermarkets have been at the helm of society during the 
pandemic, with the study showing that as many as 50% of the British population stating that weekly visits 
helped alleviate their mental health during lockdown.

Founded in 2016, Ubamarket has established itself as a pioneer of 'Scan Pay Go' technology, offering the 
most innovative solutions to providing the fastest 'in and out' visit to supermarkets, offering innovative 
features such as aisle sat-nav, automated lists, age verification and till-less check out. Over the course of 
the pandemic, Ubamarket has forged national partnerships with SPAR and Central England Co-Op, further 
justifying the consumer requirement for such technology, and the admission of supermarkets that retail 
tech is now a necessity, not a luxury.

THE REVITALISATION OF HOSPITALITY
While 2020 undoubtedly proved to be a dire year for business growth, Ubamarket were able to innovate in 
a matter of weeks to assist other sectors, expanding their service provision, and cementing their position 
as a nimble SME. In January 2021, Ubamarket completed a £2.9 million raise with the private equity house, 
IW Capital, to help revolutionise the hospitality sector with the new NOMM (New Order Magic Menu) app.

Taking much of the software from Ubamarket, and evolving for the hospitality sector, NOMM is the �rst 
app of its kind to o�er contactless payment, interactive menus, facial recognition, takeaways and deliver-
ies. Furthermore, the bene�ts for the venues include an API cloud-based software that is linked to the POS 
system, meaning that any changes made to the menus in the restaurant are updated to the app in real 
time. All of these features have been built to ensure that fears of contact with others are minimised, maxi-
mising the health of both the servers and the guests.

The research contained within the Retail and Hospitality Trends Report further emphasises the need for 
technology to be implemented across the hospitality industry. Sharing the same reopening date as 
non-essential retail; returning to pubs and restaurants was named the number one activity Brits were 
looking forward to visiting after the third national lockdown. However, Ubamarket’s research revealed that 
55% of Brits would only want to head back to hospitality venues if the establishment had technology in 
place that minimises their contact with other guests and servers.

With the trade body UKHospitality already forecasting that the previous year has cost the industry £9 
billion, and with the clientele demand for the implementation of technology, these needs will surely be an 
unrequited necessity for a successful reopening of the sector this summer. Luckily for venues, new innova-
tive and a�ordable solutions are at hand to assist with the reopening of the hospitality and retail industry.



A RESURGENCE OF RETAIL
After a year that has ravaged the retail economy, witnessing a decline of shopping centre footfall by a 
record 47.3%, retailers are helping to fuel the economic bounceback so desperately needed  in 2021. As an 
early indication of a resurgence in retail, research from Kantar unveiled that take-home grocery sales in 
the UK rose 5.7% in the 12 weeks to 18 April, with forecasts noting that consumer con�dence is steadily 
increasing amidst a relaxation of social restrictions. With buoyancy returning to physical grocery shopping, 
the industry is looking forward to a summer of unrivalled growth - indeed 84% of Brits cited that they 
were planning to visit local high streets or shopping centres following the reopening of retail, according to 
shopping centre operator Landsec. However, this motivation to return to physical retail must be met with 
caution. The British public have emerged with a suite of prerequisites, ranging from safety to a measured 
in-store experience, with 39% feeling that they will never feel comfortable going back to shops unless 
permanent measures were put in place. 

While leading the charge for a revitalised economy in 2021, it is still prudent for retailers to be aware of the 
minimal requirements needed to further convince consumers that the high street and other popular 
outlets are once again safe environments to be in. For the most part, retailers have led from the front in 
the race to ensure consumer safety in-store. Despite the deployment of signage and sanitation stations, 
along with the implementation of in-store technology and social distancing measures, retailers still have a 
few hurdles to clear in their mission to instil faith back into their patrons.

In the annual Retail & Hospitality Trends Report commissioned by Ubamarket, national research has 
uncovered that the desire for retailers to alter their service provision has radically shifted over the past 
year. While there has been a recognition that supermarkets have been at the helm of society during the 
pandemic, with as many as 50% of the British population stating that weekly visits helped alleviate their 
mental health during lockdown, there were still concerns regarding the safety of physical retail. It has 
been found that 52% of Brits consider retail venues to be the most infectious locations to contract Covid, 
and as a result 39% felt that they would never feel comfortable going back to shops unless permanent 
measures were put in place. 

Founded in 2016, Ubamarket has established itself as a pioneer of 'Scan Pay Go' technology, o�ering the 
most innovative solutions to providing the fastest 'in and out' visit to supermarkets, o�ering innovative 
features such as aisle sat-nav, automated lists, facial recognition and till-less check out. Over the course of 
the pandemic, Ubamarket has forged national partnerships with SPAR and Central England Co-Op, further 
justifying the consumer requirement for such technology, and the admission of supermarkets that retail 
tech is now a necessity, not a luxury.

THE REVITALISATION OF HOSPITALITY
While 2020 undoubtedly proved to be a dire year for business growth, Ubamarket were able to innovate in 
a matter of weeks to assist other sectors, expanding their service provision, and cementing their position 
as a nimble SME. In January 2021, Ubamarket completed a £2.9 million raise with the private equity house, 
IW Capital, to help revolutionise the hospitality sector with the new NOMM (New Order Magic Menu) app.

Taking much of the software from Ubamarket, and evolving for the hospitality sector, NOMM is the first 
app of its kind to offer contactless payment, interactive menus, age verification, takeaways and deliveries. 
Furthermore, the benefits for the venues include an API cloud-based software that is linked to the POS 
system, meaning that any changes made to the menus in the restaurant are updated to the app in real 
time. All of these features have been built to ensure that fears of contact with others are minimised, maxi-
mising the health of both the servers and the guests.

The research contained within the Retail and Hospitality Trends Report further emphasises the need for 
technology to be implemented across the hospitality industry. Sharing the same reopening date as 
non-essential retail; returning to pubs and restaurants was named the number one activity Brits were 
looking forward to visiting after the third national lockdown. However, Ubamarket’s research revealed that 
55% of Brits would only want to head back to hospitality venues if the establishment had technology in 
place that minimises their contact with other guests and servers.

With the trade body UKHospitality already forecasting that the previous year has cost the industry £9 
billion, and with the clientele demand for the implementation of technology, these needs will surely be an 
absolute necessity for a successful reopening of the sector this summer. Luckily for venues, new innova-
tive and affordable solutions are at hand to assist with the reopening of the hospitality and retail industry.



KEY STATISTICS:

Irrespective of how well the pandemic is being managed, 39% of Brits 
(19,059,000) agree they will never feel comfortable going back to supermarkets 
and hospitality venues unless permanent measures are put in place 

57% of Brits (27,822,000) agree that their perception of what is it is to feel safe 
in hospitality and supermarket venues has permanently shifted 

55% of Brits (25,108,000) agree that they only want to head back to hospitality 
venues if the establishment has technology in place that minimises their 
contact with other guests and servers 

52% of Brits (25,498,000) want to avoid touching anything except the products 
they purchase.

43% of people in Britain (20,500,000) want their shopping experience moving 
forward to require as little human interaction as possible

50% of people in Britain (21,700,000) say that being able to do a weekly shop 
at the local supermarket or convenience store was vital to combatting isolation 
in lockdown

40% of people in Britain (18,300,000) will no longer use cash when shopping or 
when in bars or restaurants due to concerns around the transfer of germs

62% of people in Britain (28,400,000) want to be able to complete their 
supermarket shop and exit the store in under 20 minutes



Region

Scotland 42%

North East 30%

North West 39%

Yorkshire & Humberside 35%

West Midlands 47%

East Midlands 35%

Wales 43%

Eastern 39%

South East 38%

South West 44%

Northern Ireland 47%

Regional Breakdown

Irrespective of how well the pandemic is being managed, 39% of Brits (19,059,000) agree they 
will never feel comfortable going back to supermarkets and hospitality venues unless perma-

nent measures are put in place



Region

Scotland 56%

North East 47%

North West 62%

Yorkshire & Humberside 60%

West Midlands 65%

East Midlands 48%

Wales 59%

Eastern 54%

South East 55%

South West 64%

Northern Ireland 55%

57% of Brits (27,822,000) agree that their perception of what is it is to feel safe in hospitality and 
supermarket venues has permanently shifted



Region

Scotland 56%

North East 46%

North West 56%

Yorkshire & Humberside 55%

West Midlands 60%

East Midlands 53%

Wales 58%

Eastern 55%

South East 54%

South West 53%

Northern Ireland 55%

55% of Brits (25,108,000) agree that they only want to head back to hospitality venues if the 
establishment has technology in place that minimises their contact with other guests and servers 



Irrespective of how well the pandemic is being managed, 39% of Brits 
(19,059,000) agree they will never feel comfortable going back to supermarkets 
and hospitality venues unless permanent measures are put in place 

57% of Brits (27,822,000) agree that their perception of what is it is to feel safe 
in hospitality and supermarket venues has permanently shifted 

55% of Brits (25,108,000) agree that they only want to head back to hospitality 
venues if the establishment has technology in place that minimises their 
contact with other guests and servers 

52% of Brits (25,498,000) consider supermarkets as the most infectious place to 
contract Coronavirus and therefore they want to minimise touching everything 
except the produce they purchase 

43% of people in Britain (20,500,000) want their shopping experience moving 
forward to require as little human interaction as possible

50% of people in Britain (21,700,000) say that being able to do a weekly shop at 
the local supermarket or convenience store was vital to combatting isolation in 
lockdown

40% of people in Britain (18,300,000) will no longer use cash when shopping or 
when in bars or restaurants due to concerns around the transfer of germs

62% of people in Britain (28,400,000) want to be able to complete their 
supermarket shop and exit the store in under 20 minutes

Region

Scotland 53%

North East 36%

North West 54%

Yorkshire & Humberside 52%

West Midlands 59%

East Midlands 48%

Wales 56%

Eastern 54%

South East 54%

South West 54%

Northern Ireland 51%

 52% of Brits (25,498,000) want to avoid touching anything except 
the products they purchase. 



43% of people in Britain (20,500,000) want their shopping experience moving forward to 
require as little human interaction as possible

Region

Scotland 46%

North East 48%

North West 45%

Yorkshire & Humberside 41%

West Midlands 40%

East Midlands 41%

Wales 47%

Eastern 40%

South East 46%

South West 40%

Northern Ireland 47%



50% of people in Britain (21,700,000) say that being able to do a weekly shop at the local 
supermarket or convenience store was vital to combatting isolation in lockdown

Region

Scotland 50%

North East 45%

North West 51%

Yorkshire & Humberside 44%

West Midlands 53%

East Midlands 56%

Wales 60%

Eastern 46%

South East 54%

South West 442%

Northern Ireland 52%



40% of people in Britain (18,300,000) will no longer use cash when shopping or when in 
bars or restaurants due to concerns around the transfer of germs

Region

Scotland 40%

North East 36%

North West 41%

Yorkshire & Humberside 35%

West Midlands 33%

East Midlands 38%

Wales 43%

Eastern 35%

South East 44%

South West 43%

Northern Ireland 42%



62% of people in Britain (28,400,000) want to be able to complete their 
supermarket shop and exit the store in under 20 minutes

Region

Scotland 65%

North East 59%

North West 68%

Yorkshire & Humberside 65%

West Midlands 61%

East Midlands 59%

Wales 60%

Eastern 63%

South East 65%

South West 53%

Northern Ireland 69%



Will Broome
Founder & CEO, Ubamarket Ltd. 

“The role of the British supermarket has served a purpose that extends well beyond day to 
day groceries and amenities, and has acted in a role that we have not witnessed during 
peacetime. Having largely been the only point of contact that Brits have experienced for 
close to 18 months, they have once again proven their worth at the helm of society.

"To this end, supermarkets and convenience stores have done a fine job throughout the 
periods of lockdown and their presence (and produce) has been hugely appreciated by 
shoppers. Whilst many retailers have implemented some technology in their stores, the 
past eighteen months has rapidly accelerated the move towards ‘own device’ in store 
personalisation, navigation and till-less checkout, which is now fast becoming 
mainstream. 2021 is already proving to be a pivotal year in both retail and hospitality with 
emerging statistical evidence showing the businesses that embrace technology are 
increasing their operational profitability exponentially.

“Now that non-essential retail and hospitality has reopened, our research has shown that 
of course, there will be a sense of trepidation as we return back to normality, but through 
Ubamarket, we are providing applications that will bring reassurances and comfort to 
customers and retailers alike. Once the lockdown measures are totally lifted, we will have 
produced the fastest, cheapest and most tech-enabled solution to many of the problems 
Covid has highlighted." 
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